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TakeawaysTakeaways

Free (or low cost) tools
Low barriers/low risk
Wide Reach
Meet your members/audience where they are
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Social Media Is…Social Media Is…

Online technologies and practices that people 
use to share opinions, insights, experiences, and 
perspectives with each other.

It's about building community through user It s about building community through user 
participation and user-generated content.
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What ASHA is doingWhat ASHA is doing
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RSS (Really Simple Syndication)

 f  f  f  f     

RSS (Really Simple Syndication)

A family of Web feed formats used to publish 
frequently updated works—such as blog entries, 
news headlines, audio, and video—in a 
standardized format.

Web feeds benefit publishers by letting them Web feeds benefit publishers by letting them 
syndicate content automatically. They benefit 
readers who want to subscribe to timely updates 
f  f d b     f d  f  from favored websites or to aggregate feeds from 
many sites into one place.
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RSS

Pros Cons

Free or low cost
Subscribers are 

If the feeds are not 
created automatically, it Subscribers are 

automatically notified 
when content has been 

y
can be time-consuming to 
create them manually

added/updated
Wide Reach
G d l iGood analytics
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PodcastsPodcasts

A method of publishing audio 
files to the Internet for 
playback on mobile devices 
and personal computers.
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Podcasts

Pros Cons

“Extends the 
conversation”

Can be costly to produce
Requires some technical 

People can listen at their 
leisure

Requires some technical 
knowledge if done “in-
house” 

Can be monetized with 
advertising/ sponsorship
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YouTubeYouTube

YouTube is a video sharing g
website where users can upload, 
view and share video clips.

www.youtube.com
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YouTube

Pros Cons

Free
Wide reach

User feedback
You cannot control what Wide reach

User feedback
Good analytics

You cannot control what 
shows up in the “Related 
Videos”Goo  a a yt cs
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LinkedInLinkedIn

LinkedIn is a business-
oriented social networking oriented social networking 
site mainly used for 
professional networking. professional networking. 

www.linkedin.comwww.linkedin.com
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LinkedIn

Pros Cons

Free
Provides a place for 

Can be time-consuming to 
manageProvides a place for 

members to network
Can be promoted as a 

g
You do not have easy 
access to member data 

member benefit
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Twitter is a social networking and micro-blogging service 
that enables its users to send and read other users' 
updates known as tweets  Tweets are text-based posts of updates known as tweets. Tweets are text based posts of 
up to 140 characters in length. Updates are displayed on 
the user's profile page and delivered to other users who 
h  i d  t  i  thhave signed up to receive them.

www.twitter.com
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Twitter

Pros Cons

Free
Easy to update

“Noise”
Can take a while to build Easy to update

Wide reach
Two way conversations

Can take a while to build 
up a following
No demographic datawo way co v sat o s

Customer service channel
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Facebook is a free-access social networking website. Users can 
join networks organized by city workplace  school  and region join networks organized by city, workplace, school, and region 
to connect and interact with other people. People can also 
add friends and send them messages, and update their 
personal profiles to notify friends about themselves.

www.facebook.comwww. aceboo .co
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Facebook

Pros Cons

Free
Easy to set up

It’s Facebook
“Noise”Easy to set up

Wide reach
Chances are your 

Noise
Needs feeding
Demographic info is so-soC a c s a  you  

audience is on Facebook
og ap c o s so so

Don’t have control over 
advertising
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TakeawaysTakeaways

Free (or low cost) tools( )
Low barriers/low risk
Wide Reach
Meet your members/audience where they are
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Thank You!Thank You!

Will Fisher
Di  f W b C  MDirector of Web Content Management
American Speech-Language-Hearing Association
wfisher@asha.org
Twitter: wfisher
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